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Nineteen Chicago area
charities will benefit from
more than $2.5 million ex-
pected to be raised by the
2007 Chicago Auto Show’s
black-tie gala, and three
lucky attendees will leave
with new vehicles.

But everyonewho attends
First Look for Charity on
Feb. 8will feel likeawinner.
The galais the night before
the Chicago Auto Show
opens to the public. Last
year, the event raised nearly
$2.7 million.

First Look for Charity,
now in its 16th year, is a
unique and elegant way to
peruse the nation’s largest
auto show beforethethrongs
enter with their elbows a-
flyin'. About 13,000 people
are expected to attend First
Look for Charity, afraction
compared to an averagedaily
attendanceduring theshow’s
10 publicdays. First Look for
Charity attendees are
treated to a wide variety of
horsd’ oeuvres; champagne,
wine and soft drinks.

Ticketsare $200 each and
can be ordered at
www.chi cagoautoshow.com/
firstlook, or by calling 630-
424-1636. For packages of
25 or more tickets, call the

Three lucky First Look for Charity attendees will leave with
the keys to a GMC Acadia (top), a Hyundai Azera (center) or
a Volkswagen GTI (above). The event is Feb. 8.

CATA'sErik Higginsat 630-
424-6008. All purchaserscan
designate their ticket pro-
ceedsto benefit any or al of
the participating charities.

Benefiting charities this
year includeAdvocate Hope
Children’s Hospital ; Ameri-
can Lung Association of
Metropolitan Chicago; Boys

& Girls Clubs of Chicago;
Campagna Academy; and
Cancer Health Alliance of
Metropolitan Chicago.

Also, Catholic Charities of
the Archdiocese of Chicago;
Catholic Charities, Diocese
of Joliet; Children’s Memo-
rial Hospital; Clearbrook;
The Cradle Foundation;
Crohn's& CalitisFoundation
of America; Cure Autism
Now Foundation; Franciscan
Sisters of Chicago Service
Corporation; Ray Graham
Association for People with
Disahilities, and IllincisSpina
BifidaAssociation.

And, Ronald McDonald
House Charities; Misericor-
diaHeart of Mercy; National
Multiple Sclerosis Society;
and St. Coletta's of Illinois
Foundation.

The Acadia is compli-
ments of General Motors,
GMC Division, and
Chicagoland and northwest
Indiana GMC dealers;
Azera compliments of
Hyundai Motor Americaand
Chicagoland and northwest
IndianaHyundai dedlers; and
GTIl compliments of
Chicagoland Volkswagen
dedlers.

Vehicle winners must be
present.
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Bernasnamed new BBB president

Steve Bernas, who has overseen
the BBB-CATA Advertising Review
Program since itsinceptionin 1996,
was named president of the Better
Business Bureau of Chicago and
Northern Illinois, effective Jan. 1.

Bernas, who had been the BBB
office'svice president and chief op-
erating officer, succeeds James
Baumhart, who was the office’s
president for 17 yearsuntil hisdeath
in November.

Bernas began with the BBB-Chicago’s automotive divi-
sionin 1987, then moved to the bureau’ s operationsdivision,
which includes work on the advertising review program.

He serveson thelllinoisAttorney General’sAutomotive
Advertising Review Committee, and the Federal Trade
Commission’s Consumer Fraud Task Force.

“(Steve) has a clear vision for the BBB that is grounded
initshistorical mission of ethicsinthe marketplacethrough
self-regulation,” said Doris Christopher, chairwoman of the
BBB’s board of directors.

Steve Bernas

Marketplace

Warranty Administrator 19 years dealership
experience, specializing in Ford, Lincoln-Mercury
warranty work. Strong background with warranty
accountsreceivable schedules, booking, ticket invoic-
ing. ADP, Reynolds and Reynolds. Dean Michals, 847-
299-5464.

Résumés of all candidates on file at the CATA.

Congratulations!

Ernest Semersky, proprietor of The Porsche
Exchangein Highland Park, is among 26 dealers
named as 2007 Porsche Premier Dealers.

DriveChicam

Virtually Every Vehicle In Town!™
L

Inventory not current? Call 630-424-6080.

Auto show ACE judges needed

Deders and their general managers are asked in an
annual appeal to participate asjudgesin the Chicago Auto
Show’'s Award for Customer Excellence program.

The ACE judges evaluate all vehicle exhibits that in-
volve area salespeople and recommend the top sales-
people for $100 cash prizes.

The incognito judges consider (1) the salesperson’s
initial impact, such asattitude, personality and interestin
the customer; (2) courtesy, such as asking the prospect’s
name and referring the prospect to a convenient dealer-
ship; (3) the sales presentation itself; and (4) the overall
impression made. The prize can bewon by only one sales-
person aday at each exhibit.

For their participation, all judges are granted free park-
ing and entrance to the show that day, plus a gift after
judging. To serveasajudge, call the CATA'sErik Higgins
at 630-424-6008.

In Memoriam

F. Richard Everman, aretired Dodge dealer and
chairman of the 1982 Chicago Auto Show, died Jan. 2
at age 81.

Mr. Everman and his wife, the late Olga, operated
Suburban Dodge Sales, Inc., in Berwyn for 25 years,
and he served on the CATA board of directors from
1976 to 1984, ascending to association president in
1980-81 and then to auto show chairman.

Mr. Everman served in the Navy in World War 11
and was a lifelong Chicago White Sox fan. Heis
survived by daughters Kathryn and Sharyn, and many
nieces and nephews.

Contributions can be made in his name the National
Ovarian Cancer Coalition, 500 NE Spanish River Blvd.,
Ste. 8, Boca Raton FL 33431. See www.ovarian.org.

The CATA Bulletin is published by the
Chicago Automobile Trade Association
18W200 Butterfield Road
Oakbrook Terrace, IL 60181-4810
630-495-CATA [2282] phone 630-495-2260 fax

The CATA Bulletin is published and mailed every other Friday
except during the Chicago Auto Show, when it is not published.

Listings of items for sale are subject to the approval of the
CATA. Candidates for employment must submit a full résumé to
the Editor.

Review past editions at http://cata.drivechicago.com/

Jerry H. Cizek Il President, Publisher

Erik K. Higgins Editor, Director of Dealer Affairs
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Convention countdown continues

By RAY ScaRPELLI SR.
MeTro CHicaco NADA DIRECTOR

As 2007 revs up, many dedlersare
preparing for this year’'s NADA
convention in Las Vegas, Feb. 3-6.
Attendees will enjoy a full agenda
designed to increase dealer
profitability and maximize success.
Keynote addresses by adistinguished
lineup of speakers, new workshops,
franchise meetings, and displays by
morethan 600 exhibitorsarejust some
of the other “must-attend” events.
Other key highlights:

e Making last-minute con-
vention plans? You can register
onsitein Las Vegas.

» Keynote speakers include
NADA Chairman William Bradshaw;
Richard Colliver, executivevicepresi-
dent of auto sales, Honda of America;
former professional boxer Sugar Ray
Leonard; and New York City Fire
Chief Richard Picciotto, a World
Trade Center collapse survivor, who
will describe valuable success strate-
gies.

* A new three-part series, Life-
line to Profit$: Workshops kicks off
Saturday and will focus on cash man-
agement, variable operations, and
fixed operations.

» A breakfast and networking
event exclusively for women deal-
ersis slated for Saturday. For more
info and to request aninvitation, goto
www.nada.org/
2007womensbreakfast.

e Minority dealers are invited
to a special breakfast and network-
ing event. For moreinformation onthis
Sunday event or to request an invita-
tion, visit www.nada.org/
2007minoritybreakfast.

* This year’s exhibit hall is better
than ever with more than 600 exhibi-
tors set up in two halls that cover

more than 400,000 square feet.

In legislative and regulatory
news:

» The NADA declared significant
accomplishments for dealers as the
109th Congress earlier this
month.During that Congress, the
NADA successfully: gained bipartisan
congressional support for the
association’sproposal to requireinsur-
ance companies to disclose vehicleto-
tal-lossdata; reformed bankruptcy laws
to create more fairness for dealers;
provided a “safe harbor” for taxable
highway tractors; and protected state
dealer association health plans from
problematic IRSrules.

Also, the NADA lobbied to enact
legislation to shield dealersfrom frivo-
louslawsuitssuch asvicariousliability
and class action suits; repealed for two
years NADA's Unrelated Business In-
come Tax liability; made progress on
estate tax relief; halted redundant and
inconsistent consumer credit security
proposals.

And, defeated onerousfuel economy
mandates that threaten vehicle avail-
ability, safety, and jobs; restored the es-
tablished businessrel ationship exemp-
tion for the Do Not Fax rule; killed the
so-called “right to repair” legislation;
and protected the LIFO (“last in, first
out”) accounting method from elimina-
tion.

» Two new measures by the Envi-
ronmental Protection Agency will
benefit dealers. First, the EPA has
reduced the burden for dealers who
storeail (used oil, bulk motor oil, other
bulk lubricants, gasoline, diesel) in
aboveground tanks and containers. For
more information go to www.epa.gov/
oilspill or contact NADA Regulatory
Affairsat regulatory affairs@nada.org.

Also, the EPA has mandated the use
of anewly designed fuel-economy la-
bel, typically found on the Monroney

sticker for light-duty vehicles, begin-
ning with model year 2008 vehicles.
The NADA generally supports this
new label, which should prove more
useful to prospective purchasers mak-
ing fuel-economy comparisonsamong
vehicles. For more on the new label,
visit www.fueleconomy.gov.

» Sen. Trent Lott (R-Miss.) and a
group of bipartisan lawmakers said
they are working to end title wash-
ing, inwhich carswith major damage
are sold to unsuspecting consumers.

Lott and the other lawmakers said
they would press Congressto approve
legislation that would require insur-
ance companies to make the VINs of
totaled carscommercially available so
that consumers can investigate ve-
hicles' histories. Lott is sponsoring a
Senatebill; Rep. Cliff Stearns(R-Fla.)
isthe sponsor of asimilar House bill.

The NADA and other automotive
industry representatives support the
passage of such legidation, and | urge
you to contact your U.S. senatorsand
representatives. To confirm their
names and addresses and telephone
numbers, see“Voting Information” at
www.€elections.state.il.us, then click
on Find Districts/Officials.

* An expensive provision to exempt
middle-class taxpayers from paying
theAlternative Minimum Tax was put
off until next year. Important health
savingsaccount (HSA) provisionsin-
cluded in the final bill allow for tax-
free transfers from other accounts,
such as flexible spending accounts,
individual retirement accounts, and
other health reimbursement arrange-
ments to fund an HSA. The measure
alowsfor $2,700 in annual HSA con-
tributions ($5,450 for families) and
now permitsemployersto makelarger
contributionsto lower-paid employees
accounts. President Bush isexpected
tosignthelegidation.




Franchised New Car Dealers in the 8-county CATA area as of 1 January 2007

Chicago Rest of Lake DuPage McHenry Kane Will Lake Porter Total Total
. only Cook Cnty. Cnty. Cnty. Cnty. Cnty. Cnty. Cnty. Cnty. [prior] [present]

CarLine . . n.om . . I, Ind. Ind. 7/1/2006 1/1/2007
Acura 0 4 2 3 0 0 0 0 0 9 9
Aston Martin 0 0 1 0 0 0 0 0 0 1 1
Audi 1 3 1 2 0 0 0 1 0 8 8
Bentley 1 1 0 1 0 0 0 0 0 3 3
BMW 1 4 1 3 1 0 0 1 0 11 11
Bugatti 1 0 0 0 0 0 0 0 0 0 1
Buick 4 13 4 6 4 1 3 1 3 41 39
Cadillac 1 9 2 2 1 1 1 2 0 19 19
Chevrolet 7 22 7 9 4 6 7 6 2 71 70
Chrysler 6 12 5 4 4 3 3 5 2 4 14
Dodge 5 14 6 4 3 3 3 4 2 45 14
Ferrari 0 0 1 1 0 0 0 0 0 2 2
Ford 6 17 7 9 4 4 6 4 2 64 59
GMC 1 11 3 4 3 1 2 2 2 29 29
Honda 4 10 3 2 1 2 1 2 0 25 25
Hummer 0 2 1 1 0 0 0 1 0 5 5
Hyundai 3 9 3 3 1 0 1 2 0 20 22
Infiniti 1 4 1 1 0 0 0 0 0 6 7
Isuzu 0 6 0 0 1 1 0 0 0 9 8
Jaguar 1 3 1 2 0 0 0 1 0 8 8
Jeep 5 12 4 3 3 3 3 3 2 38 38
Kia 2 5 3 5 1 0 1 2 0 19 19
Lamborghini 1 0 0 1 0 0 0 0 0 1 2
Land Rover 1 3 1 2 0 0 0 0 0 7 7
Lexus 1 4 1 2 0 0 0 1 0 9 9
Lincoln 2 9 5 4 1 1 2 1 1 29 26
Lotus 0 0 0 1 0 0 0 0 0 1 1
Maserati 0 0 1 1 0 0 0 0 0 2 2
Maybach 0 4 1 2 0 0 0 0 0 6 7
Mazda 0 7 4 3 1 0 1 1 1 20 18
Mercedes 1 5 1 2 0 1 0 1 0 11 11
Mercury 2 9 6 4 2 1 3 1 2 33 30
Mini 0 1 1 1 0 0 0 0 0 3 3
Mitsubishi 0 6 1 3 0 0 1 2 0 14 13
Nissan 2 12 3 4 1 1 1 2 1 28 27
Panoz 0 0 1 1 0 0 0 0 0 2 2
Pontiac 3 13 4 4 3 2 2 3 2 37 36
Porsche 0 3 1 1 0 0 0 0 0 5 5
Rolls-Royce 0 1 0 0 0 0 0 0 0 1 1
Saab 1 4 2 2 0 0 0 1 0 10 10
Saleen 1 0 0 0 0 0 0 0 0 0 1
Saturn 1 5 2 3 1 2 1 1 0 16 16
Scion 4 11 3 4 1 1 1 2 1 28 28
Subaru 1 6 2 2 1 1 1 0 1 14 15
Suzuki 0 6 3 2 0 0 1 1 0 12 13
Toyota 4 11 3 4 1 1 1 2 1 28 28
Volkswagen 2 9 3 4 1 0 1 1 0 20 21
Volvo 1 4 3 1 0 0 0 1 0 10 10
# of Car lines 78 294 108 123 a4 36 a7 58 25 823 813
# of Outlets 49 203 64 92 23 26 28 38 12 543 535

NOTE: The difference between car line and outlet figures is the result of outlets that handle more than one car line.




